Students In Action: A
Making Them Pay ‘ou Can' Make a Difference
Attention To Us FIVE WAYS TO HELP

T'his Election

lowa State students line up at the polls on Election Day.

What's Next?

Thanks to the efforts of young people all around
the country, young people volunteered more, voted
more, and grabbed politicians’ attention during
the last presidential election.

Students in Colorado sign the “PLEDGE TO VOTE” banner to show
politicians they're turning out in November.

The New Voters Project has made tremendous progress
so far mobilizing the youth vote. But two elections
aren't enough. If we're really going to make politicians
realize that young people are a force they need to pay
attention to, we need to keep getting young voters to
the polls.

But, as the next big election rolls around in 2006,
it's the case that most politicians are still talking
more about Medicare and Social Security than they
are about the things that we care about. It's rare
you hear a speech about reducing college debt,
or new initiatives aimed at creating new jobs for
younger people.

You can help! We will be registering people to vote,
holding events to encourage youth voting and contacting
registered voters to make sure they head to the voting
booth on November 7th. ) ) .
That's because candidates still believe that young
people don't vote. In some ways, they're right—
in 2002, older voters were more than twice as
likely to cast their vote than the average folks in
college.

“We care, we're engaged and

we're voting.”
Courtney Morse, student body president,
Portland State Universiy.

We can make those politicians pay attention to
our issues, and our votes, if we can turn out young
voters again this fall. In 2004, youth voter turn-
out was up 11 percent. If we do that again in
2006, we'll really grab their attention.

To make that happen, it starts with you getting
involved with the New Voters Project. To get
started, contact your chapter or visit our Web site
at www.newvotersproject.org.




Election Day is just around the corner, but so much of
what's going on right now has very little to do with
us. The candidates go on and on about issues like
Medicare drug benefits and Social Security, but how
many times have you heard them talk about the
skyrocketing cost of getting an education? Or how hard
it is for young people to get a decent job?

Until November 2004, politicians had good reason to
ignore us at the polls; young people had been turning
out to vote in declining numbers. In 1972, the first
national election after the voting age was lowered,
about 50 percent of 18-24-year-olds voted. By the
2000 election, that number dropped to 36 percent.

But in 2004 we changed that. Young voter turnout
increased to 47 percent—an 11 percentage point
increase over 2000. It was a great start to getting
politicians to pay attention, but one election doesn’t
solve the problem, so in 2006 we're going to make
politicians pay attention again by registering, educating
and turning out hundreds of thousands of new voters.

The Student PIRGs

WwWw.newvotersproject.org

Qur Fornula To Turn Qut Young Voters
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A Strong And Diverse Political Network

partnerships across the political spectrum.
Secretaries of state from across the country
representing both major political parties, as wel

support the project. On campus, student leaders
reach out to administrators, faculty, student

build a campus-wide effort to turn out young
voters.
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The student PIRGs’ Ben Prochazka and former
Colorado Secretary of State Donetta Davidson

Our non-partisan status allows us to build strong

as the National Association of Secretaries of State,

government, and student groups of all stripes to

\

/

/Registering 70,000 Students And
Making 150,000 Peer-To-Peer Contacts

to the polls. We're the best messengers to turn
out our friends. In 2004, we used peer-to-peer
contact to boost turnout. This fall, we'll do it

thousands of phone calls, and tabling on campu

After they're registered, we focus on getting them

again—going door-to-door in the dorms, making

quads. Across the country, we'll contact more than
150,000 young voters. That's a lot of young voices.
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Thousands Of Volunteers

of voters is more than a one-person job. Each

holding educational events, and running a Get-
Out-The-Vote effort. In 2004, these campaigns

campuses, and it's up to us to do it again.
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Making politicians pay attention to a new generation
campus needs a strong team of student leaders to

turn out the youth vote. Volunteers will run each
piece of a political campaign—registering voters,

increased turn-out by over 300 percent on some
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/An Election Tuned In To Youth Voting

to really pay attention, we need them to know

registering, and read about a newly engaged

the media showing us in action, we’ll get the
attention we deserve.

Voting is only one part of the battle. For politicians
we're voting—to hear about youth issues, see us
generation of voters. To make that happen, students

work with newspapers, TV and radio to spread the
word about the importance of young voters. With
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The Student PIRGS

For 30 years, students who were involved with their PIRG
campus chapter have had a chance to face up to society’s
big problems, take action, and win concrete changes
that improve the quality of our lives. Working on the
biggest issues—stopping global warming, cleaning our
water and air, making higher education accessible and
affordable—PIRG student chapters win victories for the
public while giving students the skills they need to be
leaders on campus and in the community.

The student PIRGs have been a pioneer in the youth
voting movement since 1984 when we launched the
National Student Campaign for Voter Registration at a
national conference attended by 1,800 student leaders.
We were a founding and active member in the Youth
Vote coalition and have done extensive voter registration
and Get-Out-The-Vote (GOTV) work through all our student
chapters. The New Voters Project is the culmination of
these efforts, and our most successful campaign. In
2004, we registered over 600,000 young people to vote
and made 600,000 personal contacts about the election
right before Election Day.

Our Core Partners

Young Voters Strategies

Young Voter Strategies, a project of the Graduate School
of Political Management (GSPM) at George Washington
University, provides parties, candidates, and consultants
with data on the youth vote and advice on how to
effectively mobilize this electorate for upcoming elections.
As part of this work, Young Voter Strategies funds groups
like the student PIRGs to run campaigns to engage young
voters.

Supporters

The New Voters Project campaign is made possible by
the generous donations of the Pew Charitable Trust, the
Carnegie Corporation of New York, the JEHT Foundation,
the James Irvine Foundation and the David B. Gold
Foundation.

The Student PIRGs' New Voters Project
407 S. Dearborn St.

Suite 701

Chicago, IL 60605

312-291-0349

www.studentpirgs.org



